
Omri D.
Ben-Amos

ASSET MANAGEMENT 
MARKETING PORTFOLIO
FEBRUARY 2023



Table of Contents
• Selected work written, edited, developed, 

project-managed, or produced

• Click on images to view content

Commentaries

Core Product Collateral

Website

Brand Collateral and Sales Enablement

Videos

Podcasts

Thought Leadership

ESG Investment Content

Social Media

Blogs

Earned and Paid Media Coverage

Journalism Work

Contact

2



Commentaries
• Wrote or edited quarterly and monthly 

Product Commentaries for Mutual Funds, 
Separately Managed Accounts, ETFs, UCITs, 
and Variable Annuities, produced in 
collaboration with Portfolio Managers for 
Public, Third-Party, Institutional or Client 
Service use

• Produced high volumes of accurate and 
insightful commentary on tight deadlines

• Coordinated compliance reviews, PM 
approvals, and recordkeeping

• Developed processes and cross-functional 
programs to plan and manage workflows, 
deliver necessary data, track production, 
and improve efficiency

• Introduced the use of Natural Language 
Generation software (AI) to convert 
attribution data into text
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https://www.dropbox.com/s/rfl7qszpm7x9hel/D8397%20ClearBridge%20Large%20Cap%20Growth%20Fund%20QIR%203Q14.pdf?dl=0
https://www.dropbox.com/s/yat0s8x9qy4etbq/D8391_ClearBridge%20Aggressive%20Growth%20Fund%20QIR%203Q14.pdf?dl=0
https://www.dropbox.com/s/7k3nrm7bserm10x/AggressiveGrowth_Commentary_3Q14.pdf?dl=0
https://www.dropbox.com/s/sc1axhcub01sb5x/D7418_ClearBridge_Appreciation_Fund_Commentary-4Q12.pdf?dl=0
https://www.dropbox.com/s/qlaiilwsrrv1x46/D16622_CLEARBRIDGE%20LARGE%20CAP%20GROWTH%20FUND%20COMMENTARY%204Q15.pdf?dl=0
https://www.dropbox.com/s/7aq1ys8rjwu2xxu/ClearBridge%20Mid%20Cap%20Core%20Portfolios%20Commentary_1Q13_D6841.pdf?dl=0
https://www.dropbox.com/s/0l04r6upzzn1dhw/product-commentary-cbi-multi-cap-growth-esg-sma.pdf?dl=0
https://www.dropbox.com/s/qi89knt3bylvrn5/product-commentary-cbi-intl-growth-adr-sma.pdf?dl=0


Core Product 
Collateral
• ClearBridge.com website

• Product Web Pages
• Overview Videos

• Product Brochures

• Fund and SMA Fact Sheets

• Institutional and Retail 
Pitchbooks

• Shareholder 
Communications
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https://www.dropbox.com/s/dy0a4dvfwz1c2q5/LM%20CBA%20LCG%20MF%204Q10%20Factcard.pdf?dl=0
https://www.dropbox.com/s/c20amsulhksihrb/CBI%20Appreciation%20Fund_1Q15_Pitchbook.pdf?dl=0
https://www.dropbox.com/s/0wb5sv4kajt20us/1Q18%20Pitchbook%20-%20ClearBridge%20Small%20Cap%20Growth%20SMA.pdf?dl=0
https://www.dropbox.com/s/c0dopmddw9sbzlp/3Q16%20Fact%20Sheet%20-%20ClearBridge%20Multi%20Cap%20Growth%20SMA.pdf?dl=0
https://www.clearbridge.com/strategy-selector/institutional-separate-accounts/aggressive-growth
https://www.dropbox.com/s/4v4k7y1e80w08xf/SBMF%20AGG%20Fund%20Ann%202004.pdf?dl=0
https://www.dropbox.com/s/fq3xlngz0ja31bd/SBMF%20AggGro%20Brochure.pdf?dl=0
https://www.dropbox.com/s/s91z3io99eqjs7f/ClearBridge%20Aggressive%20Growth%20Fund%20Detailed%20Pitchbook.pdf?dl=0
https://www.dropbox.com/s/yoehzv5975rumec/LM%20ClearBridge%20Aggressive%20Growth%20Fund%20Pitchbook.pdf?dl=0


Website & Digital 
Marketing
• Led the digital transformation of the 

institutional marketing program, centered 
on the comprehensive redevelopment of 
clearbridge.com

• Working with internal stakeholders and 
external vendors, I coordinated a global 
cross-functional team that transformed a 
static web 1.0 site into a dynamic and 
responsive digital marketing hub

• I partnered with sales to define distinct 
client personas and customize the user 
experience (UX) journeys for the 
institutional, advisor, and retail audiences 

• I introduced automated lead scoring to 
funnel marketing-qualified leads into our 
CRM

• Using AEM to automate fact card updates, 
I cut 7+ BDs from the quarterly production 
process for 30+ institutional strategies 
representing over $100B in AUM

• Owned site content, analytics, and daily 
operations 

• Managed $2M+ project development 
budget and vendor relationships

• Managed outbound email and subscriber lists
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https://www.clearbridge.com/
https://www.clearbridge.com/
https://www.clearbridge.com/
https://www.clearbridge.com/strategy-selector/institutional-separate-accounts/dividend-strategy
https://www.clearbridge.com/perspectives
https://www.clearbridge.com/strategy-selector/institutional-separate-accounts


Brand Collateral & 
Sales Enablement
• Firm and branding materials 

produced in collaboration 
with C-suite and sales team 
leaders

• Firm-level Market Views 
developed in conjunction 
with CIO and Investment 
Strategists

• Value-Added content and 
Sales Enablement materials 
for retail and advisor 
channels
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https://www.dropbox.com/s/gsutoojqqwfbooc/Meet%20ClearBridge.pdf?dl=0
https://www.dropbox.com/s/u2drl2jewvguhni/CAM%20MarketInsight%202005.pdf?dl=0
https://www.dropbox.com/s/sr28yq92xwr86vn/PPG%20Best%20Attributes.pdf?dl=0
https://www.dropbox.com/s/2om5yc4azzsemr4/Firm_Factsheet.pdf?dl=0
https://www.dropbox.com/s/7txc2woslswt098/CAM%20Roth%20IRA%20Brochure.pdf?dl=0
https://www.dropbox.com/s/qxhpg15dr5jb9ae/CAM%20Traditional%20IRA%20Brochure.pdf?dl=0


Videos
• Produced 25+ evergreen strategy 

and brand videos, 50+ quarterly PM 
updates, Investment Strategy 
updates, and webinar replays that 
earned 60K+ views

• Evergreen product videos were 
embedded into website pages for 
key strategies

• Video production methods included: 
• Full professional crew working 

onsite
• Staff production with outside 

editor
• 3rd party for paid or earned media
• Staff or partners at events 

• Full archive of videos can be seen 
here: 
https://www.clearbridge.com/persp
ectives/video/index
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https://www.clearbridge.com/perspectives/video/index
https://www.clearbridge.com/perspectives/video/index
https://www.clearbridge.com/perspectives/video/index
https://www.clearbridge.com/perspectives/video/index
https://www.clearbridge.com/strategy-selector/institutional-separate-accounts/appreciation
https://youtu.be/VdRPZimax_4
https://youtu.be/0EgWnssbUHw
https://youtu.be/QFY6kfjnnvc
https://youtu.be/LOfHhGwl53o


Podcasts
• Created “Authentically Active: The 

ClearBridge Podcast” in 2017

• Produced 30+ episodes and grew 
audience to 30K+ listens. 

• Managed its monthly editorial planning, 
production, and distribution.

• Co-developed content with Investment 
Strategist and host Jeffrey Schulze, CFA

• Coached on-air guests

• Edited scripts and transcripts, which were 
made available for download or used to 
create print collateral

• Coordinated compliance approval

• Integrated programs into website and 
social media platforms
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https://www.dropbox.com/s/brcd97ctv70gsqh/contrariangrowthinvesting.pdf?dl=0
https://soundcloud.com/clearbridge/delivering-differentiated-growth?si=c11f7b91b4a743578e567f2d2e65c27d&utm_source=clipboard&utm_medium=text&utm_campaign=social_sharing
https://soundcloud.com/clearbridge/delivering-differentiated-growth?si=3d676b13462f4713b2f5fd2cd45462c2&utm_source=clipboard&utm_medium=text&utm_campaign=social_sharing
https://soundcloud.com/clearbridge/contrarian-growth-investing-in-an-evolving-market?si=d62c71a4745c4db6b1464e0e529c4cbb&utm_source=clipboard&utm_medium=text&utm_campaign=social_sharing
https://listen.stitcher.com/yvap/?af_dp=stitcher://show/141471&af_web_dp=https://www.stitcher.com/show/141471&deep_link_value=stitcher://show/141471


Thought Leadership
• Wrote, co-wrote, edited, or project 

managed multiple white papers focused 
on topics in active equity management 
and featured asset classes

• Planned and executed campaigns to 
promote and distribute of thought 
leadership content through featured 
website content, companion videos, blog 
posts, social media, and email

9

http://https/www.dropbox.com/s/kfol4s7y2wvk72f/InstPerspectives_ActiveShare_FINAL.pdf?dl=0
https://www.dropbox.com/s/g185vc4cql9m0oa/D8901-CBA_Socks_Stocks.pdf?dl=0
https://www.dropbox.com/s/k2ipevzrri4i0ow/CBA%20Another%20Arrow%20in%20the%20Quiver.pdf?dl=0
https://www.dropbox.com/s/svsbu5tjg58r2w7/scg_the_active_advantage-2_reduced.pdf?dl=0
https://www.dropbox.com/s/aqmjngkl5c3dsc3/Income%20Solutions%20-%20Capturing%20Income%20and%20Growth%20from%20the%20Technology%20Sector.pdf?dl=0
https://www.dropbox.com/s/3eemcrllyi8nub2/ClearBridge_GoldenAge_F.PDF?dl=0


ESG Investment 
Content
• Developed a large library of 

ESG related thought 
leadership content and 
product collateral

• Edited the first annual ESG 
Impact Report

• Integrated ESG into 
branding at the firm level 
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https://www.dropbox.com/s/k4j05esmyx3c22q/clearbridge-esg-ir-may2017.pdf?dl=0
https://www.dropbox.com/s/a2pfnwhmdqjn8mq/clearbridge-esg-ratings-feb2017.pdf?dl=0
https://www.dropbox.com/s/3h7ilpkprg5iy3g/clearbridge-future-of-investing-aug2017.pdf?dl=0
https://www.dropbox.com/s/jkkkkuw76ni6zca/ClearBridge%202017%20ESG%20Impact%20Report.pdf?dl=0
https://www.dropbox.com/s/qr7l4w0rri7jnhb/Harmonized%20Investing%20-%20An%20ESG%20Approach.pdf?dl=0
https://www.dropbox.com/s/ye7faqww6qf5sek/3Q17%20Pitchbook%20-%20ClearBridge%20Dividend%20Strategy%20ESG%20SMA.pdf?dl=0
https://www.clearbridge.com/blogs/2016/esg-ratings-inspire-change
https://soundcloud.com/clearbridge/making-an-impact-through-active-equity-ownership?si=c24d0070b21e441ebefb67e1e099c5b6&utm_source=clipboard&utm_medium=text&utm_campaign=social_sharing
https://twitter.com/Clear_Bridge/status/1134496039329849345?s=20&t=1C-8SG075cvqhBdI_tE1hg


Social Media
• Created and led the social media program at 

ClearBridge Investments

• Built platform pages (Twitter, LinkedIn, 
Facebook) and audiences

• Co-developed policies and procedures with 
compliance and created content templates 
and formats with design team

• Content strategy featured support for 
product and thought-leadership marketing 
campaigns, sponsored events, and 
amplifying earned and paid media coverage

• Used Hootsute to schedule and publish 
content, manage approved users, 
incorporate compliance review, and manage 
recordkeeping

• Led training and support for approved users

• Built brand awareness and drove traffic to 
website
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https://twitter.com/Clear_Bridge/status/857671996783702017?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/Clear_Bridge/status/1095431567244251136?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/Clear_Bridge/status/916405241175859201?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://www.linkedin.com/company/clearbridge-investments/?original_referer=
https://twitter.com/Clear_Bridge/status/1085984840804171782?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/Clear_Bridge


Blogs
• Offer Speed and Versatility

• Can be produced quickly enabling rapid 
responses to market or external events 

• Enables promotion of content not hosted 
on proprietary site

• Tone can be more informal
• Suitable for “test and learn” content

• Ideal to promote new content or as  
support for ongoing campaigns

• Ties together different elements of a 
campaign in one place (i.e. video, white 
paper, press release, new product page, 
etc.)

• Makes long-form content “snackable” for 
promotion via social media or link from a 
more prominent page
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https://www.dropbox.com/s/3tknlcwlp9jbnzq/blog-investment-implications-trump-nov2016.pdf?dl=0
https://www.dropbox.com/s/sdpc5a73lcikbnf/blog-recession-credit-020618-1.pdf?dl=0
https://www.dropbox.com/s/z42e7g37l5wfkfv/blogs-value-momentum-043018.pdf?dl=0
https://www.dropbox.com/s/aumb2643codcvb7/Screenshot%202023-01-31%20at%2015-52-52%20ClearBridge%20Launches%20All%20Cap%20Growth%20ETF.png?dl=0
https://www.dropbox.com/s/5g0cilw6px8zm3a/Screenshot%202023-01-31%20at%2016-22-02%20Peripheral%20European%20Banks%20Worth%20a%20Closer%20Look.png?dl=0


Earned and Paid 
Media Coverage
• Coordinated planning, schedules, and 

content with in-house communications 
team to optimize PR reach and marketing 
impact of campaigns

• Frequent coverage and appearances in 
Barron’s, WSJ, Pensions & Investments, 
Institutional Investor, Yahoo!Finance, 
AssetTV, Nasdaq MarketSite, FoxBusiness, 
CNBC SquawkBox, and Consuelo Mack’s 
WealthTrack

• Trafficked licensed reprints and video 
replays from paid and earned media on 
website and via social media
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https://twitter.com/Clear_Bridge/status/943552650188083206?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/Clear_Bridge/status/951117608513875968?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/AssetTVUS/status/1115715135010529280?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/Clear_Bridge/status/1072494085049630720?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/Clear_Bridge/status/950497380167712768?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/YahooFinance/status/1083762369665232896?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/Clear_Bridge/status/1083756860711284736?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/NasdaqExchange/status/955923056685453312?s=20&t=1C-8SG075cvqhBdI_tE1hg
https://twitter.com/Clear_Bridge/status/987423318071496705?s=20&t=1C-8SG075cvqhBdI_tE1hg


Journalism Work
• Forbes Magazine and Forbes.com

• Wrote articles for the “Stock 
Focus” and “Street Fight” series

• Led team of writers, editors, and 
data specialists on special 
projects

• American Banker newspaper
• Covered syndicated lending and 

corporate finance
• Reported and broke news for 

daily publication

• The F.E.R.C. Report
• Reported and edited a bi-weekly 

newsletter on bank regulation, 
supervision, and examinations
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https://www.forbes.com/search/?q=omri%20ben-amos&sh=368fb898279f
https://www.dropbox.com/s/663om9e1bzce1xj/FERC%20Report%201996.pdf?dl=0
https://www.dropbox.com/s/ff4q2gjbd785mw0/AB%20Record%20Breaking.pdf?dl=0
https://www.dropbox.com/s/q6zkn0j9b1j0y3l/AB%20Institutional.pdf?dl=0


Contact

omribenamos@gmail.com 1 (917) 376-3747 Resume
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mailto:omribenamos@gmail.com
https://www.dropbox.com/s/n24ybjr92ry6bwc/OBA%20CV%201-2023-Lido.pdf?dl=0

